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“The global Hasbro team delivered 
another good quarter. Our Brand 
Blueprint strategy is successfully 
driving the business despite a 
challenging economic environment 
in the U.K. and Brazil, as well as a 
short-term retailer disruption….  Our 
multi-platform content strategy, 
combined with an industry leading 
investment in innovation and an 
omni-channel commercial approach, 
is driving strong consumer takeaway 
heading into the holiday season as 
consumers engage with Hasbro 
brands across a multitude of 
experiences.” 

Strong Financial Position & Balance Sheet

$1.2B $164.3M
IN CASH 

AT QUARTER 
END

RETURNED TO 
SHAREHOLDERS IN THE 

QUARTER

Segment Revenues

Revenue $1.79B up 7% vs. Q3 2016

Operating Profit $360.9M
vs. $362M in Q3 2016 

Net Earnings up 3%  to $265.5M or 
$2.09 per diluted share

7% 4%

8%
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Certain statements contained in this fact sheet contain “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995. The Company’s 
Actual actions or results may differ materially from those expected or anticipated in the forward-looking statements due to both known and unknown risks and uncertainties, 
which may be detailed from time to time in the Company’s public announcements and SEC filings. The Company undertakes no obligation to make any revisions to the 
forward-looking statements contained in this fact sheet or to update them to reflect events or circumstances occurring after the date of this infographic
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