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Safe Harbor

This presentation contains forward-looking statements concerning management's
expectations, goals, objectives and similar matters, which are subject to risks and
uncertainties. These forward-looking statements may include comments concerning our
future product, marketing and entertainment plans, financial goals, costs and expectations
for our future product and financial performance. There are many factors that could cause
actual results and experience to differ materially from the anticipated results or other
expectations expressed in these forward-looking statements, including consumer and
retailer interest in our products and product lines, changes in marketing, entertainment and
business plans and strategies and future global economic conditions, including foreign
exchange rates. Some of those factors are set forth in the Company's Annual Reports on
Form 10-K, in the Company's Quarterly Reports on Form 10-Q, in the Company's Current
Reports on Form 8-K and in the Company's other public disclosures. The Company
undertakes no obligation to make any revisions to the forward-looking statements
contained in this presentation to reflect events or circumstances occurring after the date of
this presentation.




Brian
Goldner

Chairman of the Board and
Chief Executive Officer
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Brand Blueprint

Toy & Game
Product Innovation

GLOBAL
MARKETS

Developed
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Hasbro;Paramount
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Paramount/Hasbro
Event Film

All dates subjoct to change
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© & ™ Lucasfilm Ltd.
Source: NPD G10 POS data(US, UK, FR, GE, IT, SP, RUS, CAN, MEX, AUS)




=STAR.
WARS
HOME ENTERTAINMENT

© & ™ Lucasfilm Ltd.

HOME ENTERTAINMENT -




© & ™ Lucasfilm Ltd.
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Greater Than
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TRANSFORMERS
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CHINA CENTRAL TELEVISION
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Medium-Term

OBJECTIVES

Developed economies are targeted to grow low to mid-single
digits through brand innovation and market share gains*

‘ Target continued double-digit growth in emerging markets*

We believe operating profit margins are sustainable and can
grow slightly in the near term; focused on improvement over
the next two to three years

We expectto generate operating cash flow in the amount of
$600M to $700M on average

*Excluding the impact of foreign exchange
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Building Shareholder Value

. \ N
REVENUE GROWTH NET EARNINGS/(SHORT TERM DEBT + LONG TERM

ttttttttttttttttttttttttttttttttttttttttt

$5,020 $5.210 DEBT + SHAREHOLDER'S EQUITY)

$4,089 $4,082 $4.277 $4,448

2012 2013 2014 2015 2016 2017

% Thousands

OPERATING PROFIT MARGIN EXPANSION

15.6% 15.7% 15.6%
14.9%

' 9. ;.
13.5%
11.49% . 2012 2013 2014 2015 2016  2017*

2012 2013 2014 2015 2016 2017 *Yearend 2017 ROIC excludes impact of U.S. tax reform; Including —
A\ .
‘@\
-

tax reform ROIC was 10.8%. All other years are as reported.
E As Reported
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Participation

Past IP OWN ER

A R
Rughts Fees

Fixed and Variable as IP Participant

PRODUCER

Producer Fee
Fixed and Variable as Producer Participant

MERCHANDISE LICENSEE

Toy as wholesale Consumer Products as Ilcensor

Variable royalty expense based on merchandise revenue

PRODUCT ION FUNDING

Box ofﬂce partmpatlon after productlon and release costs

Variable based on performance

Current




Film Financin

Cash Flow

~

$ = Lowest Impact 0-18 MONTHS PRIOR } ’ YEAR 1 ’ YEAR 2 |
$$% = Biggest Impact TO FILM RELEASE POST FILM RELEASE POST FILM RELEASE
Total Production Budget $ (150.00)
Paramount Funded $ (100.00)
Hasbro Funded $ (37.50) 3,"
Potential Financing Partner Funded $ (12.50) |.<u
: d $ variable box office $ variable box office
IP Ownerlncome $ fixed o
. performance performance
, = $ variable box office $ variable box office
ProducerIncome $ fixed e
performance performance
Merchandise $$95 $$
$37.50 and
Production Funding $ variable box office
performance

Note: lllustrative example; Not representative of any specific project




Film Financing

Balance Sheet Impact

$ = Lowest Impact 0-18 MONTHS PRIOR FILM YEAR 1 POST YEAR 2 POST
$$$ = Biggest Impact TO FILM RELEASE RELEASE FILM RELEASE FILM RELEASE
Cash, Out $ (37.50)

Cash, In $ $% $37.50 + $%
Film Asset, Gross $ 37.50 $ 37.50 $ 37.50 $ 37.50
Film Amortization

(accumulated) $(15.00) $(30.00)
Film Asset, Net $ 37.50 $ 37.50 $ 2250 $ 7.50

Note: lllustrative example; Not representative of any specific project




Film Financing

Income Statement Impact

$= Low.est Impact 0-18 MONTHS PRIOR > YEAR 1 ) YEAR 2

$$$ = Biggest Impact TO FILM RELEASE POST FILM RELEASE POST FILM RELEASE
IP Owner Revenue $ $ $

Producer Revenue $ $ $
Merchandise $$3% $$

Production Revenue

FILM RELEASE

Total Revenue

Merchandise Royalty Expense

Film Amortization Expense

Note: lllustrative example; Not representative of any specific project






Updated

Brand Portfolio Presentation

OoLD NEW OoLD NEW OoLD NEW
FORMAT: FORMAT: FORMAT: FORMAT: FORMAT: FORMAT:
2015 2015 2016 2016 2017* 2017*

Franchise $2,285414 $2,253,707 $2,327,668 $2,375,266 $2,567,962 $2,690,394
Brands 49% 52%

I;artn:r $1,101,305 $1,101,305 $1,412,770 $1,412,770 $1,271,597 $1,271,597
rands

24% 24%

Hasbro $662,319 $662,319 $813,433 $813,433 $893,019 $893,019
Gaming 17% 17%

SN $398,471 $430,178  $465,951 $418,353  $477,204  $354,772
Brands 9% 7%

* % of full-year revenues

Beginningin Q1 2018, Baby Alive is included in Franchise Brands and Littlest Pet Shop in Emerging Brands.
New Historical Brand Portfolio Presentation by Quarter is available at http://investor.hasbro.com/
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Revenue Phasing
a1 o2 as I T
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5-Year Historical Average Percent of Full Year Revenue and Operating Profit

Revenue Operating Profit Revenue Operating Profit Revenue Operating Profit Revenue Operating Profit :
16% 8% 18% 12% 34% 44% 32% 36% \@\
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Russian Ruble, 3%

Brazil Real, 2% Chinese Yuan, 1%

All Other, 6%
iy - P T

Euro, 17%

USD, 59%
British Pound, 4%

Mexican Peso, 4%

Canadian Dollar, 2%

Australian Dollar, 2%




% oF Nat Revantss Actual Actual Actual Actual
o OT Net Revenue 2014 2015 2016 2017

Comments Regarding 2018 Trends

Target retum to 2016 levels as hedging forecast to be neutral

Costof Sales Sl 170 2805 =305 ‘ impact and we leverage systems investments
o Partner Brand Revenues planned to be 20-25% of total 2018

Royalties 7.2% 8.5% 8.2% 7.8% “ revenues; represented 24?% in 2017
Product Development 5.2% 5.5% 5.3% 5.2% ‘ Investment in innovation
Advertising 9.8% 9.2% 9.3% 9.6% 4ump  Similar % of revenue targeted for 2018
Intangible Amortization 1.2% 1.0% 0.7% 0.6% ~ tPJre?z;tggarﬂ?‘t'i\geg 2018 vs $29M in 2017 as additional assets
Programming Amortization 1.1% 1.0% 0.7% 0.7% “ ;a:s;oi%end ol anch TV pranned o increase o 5100 &120M
SD&A 20.8% 21.7% 21.5%  21.6% ‘ IT Depreciation peaks in 2018
Interest Expense 2.2% 2.2% 1.9% 1.9% <4mmp  Consistent with historical trends as % of revenues

. = =% a 3 2018 underlying tax rate in range of 15-17%, excluding
Uncseying TaxiRate ERistis Boie Aem 129 s discrete tax events and further clarification on U.S. tax reform  \

Data excludes all charges and benefits during the periods as detailed in Hasbro's year end eamings releases. !




Input Cost of Sales
Components

Cost of Sales as a % of Revenue

Revenue 100%
Cost of Sales 39.0%
Gross Margin 61.0%
Board/Paper/Print 6.9%  Labor 8.7%
Resins 51%  Factory Overhead 6.8%
Electronics/Metals 2.2%  Freight/Import Costs 2.3%
All Other 41%  Tooling 1.8%
Inventory Variances 1.2%
Total 183%  Total 20.7%

> Cost of Sales 39.0% <€




% oF Nat Revantss Actual Actual Actual Actual
o OT Net Revenue 2014 2015 2016 2017

Comments Regarding 2018 Trends

Target retum to 2016 levels as hedging forecast to be neutral

Costof Sales Sl 170 2805 =305 ‘ impact and we leverage systems investments
o Partner Brand Revenues planned to be 20-25% of total 2018

Royalties 7.2% 8.5% 8.2% 7.8% “ revenues; represented 24?% in 2017
Product Development 5.2% 5.5% 5.3% 5.2% ‘ Investment in innovation
Advertising 9.8% 9.2% 9.3% 9.6% 4ump  Similar % of revenue targeted for 2018
Intangible Amortization 1.2% 1.0% 0.7% 0.6% ~ tPJre?z;tggarﬂ?‘t'i\geg 2018 vs $29M in 2017 as additional assets
Programming Amortization 1.1% 1.0% 0.7% 0.7% “ ;a:s;oi%end ol anch TV pranned o increase o 5100 &120M
SD&A 20.8% 21.7% 21.5%  21.6% ‘ IT Depreciation peaks in 2018
Interest Expense 2.2% 2.2% 1.9% 1.9% <4mmp  Consistent with historical trends as % of revenues

. = =% a 3 2018 underlying tax rate in range of 15-17%, excluding
Uncseying TaxiRate ERistis Boie Aem 129 s discrete tax events and further clarification on U.S. tax reform  \

Data excludes all charges and benefits during the periods as detailed in Hasbro's year end eamings releases. !




Intangible
Amortization

$40,000
540,000 $36,000

$35,000 -

630,000 | $29:000

$25,000 - ‘

$20,000 - $17,000 $18,000 ¢17,000
$15,000

$10,000

$ Thousands

$5,000
$0 -

2017 2018 2019 2020 2021 2022



Depreciation Peaks in 2018
Beginning to Benefit from Greater Efficiencies

IT DEPRECIATION - M2

--------------------------------

$31
$27
$23
$20
. l l

2012 2013 2014 2015 2016 2017 2018 2019 2020

$ Millions

Actual Estimate



Other Expense (income), net

FY2017 FY 2016 | FY 2015

Interest Income $(22.2) $(3.1)
Foreign Currency (Gains) Losses (1.3) $32.9 $16.1
Earnings from Discovery

Family Channel (23.3) (23.5) (12.0)
Revaluation of Tax Sharing

Liability \1i2:2) - -
Gain on Sale of Assets (3.3) 6.2) (9.4)
Other

)

*May not total due to rounding for presentation format

2017 Drivers

« 2017 Foreign currency
gain versus loss in 2016

* Higher interest income
from higher cash balances

« Gain on revaluation of tax
sharing liability as a result
of U.S. Tax Reform
(non-recurring)




Non-Op

FY2017 FY 2016 | FY 2015

Interest Income $(22.2) $(9.4) $(3.1)

Other Expense (income), net

Foreign Currency (Gains) Losses (1.3) $32.9 $16.1

Earnings from Discovery

Family Channel (23.3) (23.5) (12.0)
Revaluation of Tax Sharing

Liability (12.2) N -
Gain on Sale of Assets (3.3) 6.2) (9.4)
Other

)

*May not total due to rounding for presentation format




Outlook

2017 Underlying Tax Rate

2017 Effective Tax Rate
(excluding U.S. tax reform)

Full Year 2017 GAAP Rate

2017 Underlying Tax Rate
2018 Underlying Tax Rate

19.9%

9.5%

49.6%

19.9%
15-17%

Tax Planning; Reevaluatioﬁ of Current Reserves Creates
Sustainable Lower Tax Rate PRIOR to U.S. Tax Reform

Stock Compensation; Tax Planning; Reassessment of
reserves and audit settlements

Estimated one-time deemed repatriation tax liability and
adjustments to the Company’s deferred tax assets and
liabilities to reflect a lower U.S. corporate tax rate.

Favorable impact of U.S. Tax Reform subject to further
guidance

\ y
' \
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Outlook

2017 Underlying Tax Rate

2017 Effective Tax Rate
(excluding U.S. tax reform)

Full Year 2017 GAAP Rate

2017 Underlying Tax Rate
2018 Underlying Tax Rate

19.9%

9.5%

49.6%

19.9%
15-17%

Tax Planning; Reevaluatioﬁ of Current Reserves Creates
Sustainable Lower Tax Rate PRIOR to U.S. Tax Reform

Stock Compensation; Tax Planning; Reassessment of
reserves and audit settlements

Estimated one-time deemed repatriation tax liability and
adjustments to the Company’s deferred tax assets and
liabilities to reflect a lower U.S. corporate tax rate.

Favorable impact of U.S. Tax Reform subject to further
guidance
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Capltal

* Investin the long-term profitable growth
of Hasbro

« Return excess cash to shareholders through
dividend and stock repurchase program

« Committed to goal of maintaining an
investment grade rating and access to
commercial paper market




$817**
$724**

$602 $593 $S72**

$535
54

$266

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

*Including $100-$125 million of expected production spendin 2018
**2015-2017 Operating Cash Flows have been restated to reflect the adoption of ASU 2016-09
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Caprtal Pnormhes

Share Repurchase

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

m Dividend Payment  m Share Repurchase

11% i Dividend +13% 10 Years

A =
Rt N SR | $44B @

*2012 and 2013 annual dividend rates have been adjusted 10 move accelerated payment paid in 2012 to 2013




DIGITAL FIRST




John Frascott
President
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YOUTUBE VIEWS

AGGREGATORS
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PEOPLE

e Cross Functional Teams
* Early Alignment

PROCESS

-’éct Quickly to Digital Insights
e+ Digital Design & Modeling
Technologies

PRODUCT

* Relevant Innovation
.+ Faster Product-to-Market







Source: YouTube
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MLP: Equestria Girls Season 1 - 'Super Squad Goals' 4t Exclusive Short

=

A simpie day of fun i Canteriot Oty ks 10 80 ACHOR-PACKRG, COMIC DOOK hero pursust
after the gitls witness & robbery. This stykzed short will w the gitls using ther geodes 1o
power up and use ther unique abilities 10 help cateh the thief logether.

> Youlube

MLPEG Series ) - Season 1| New Episodes Every

e ML Equestria Girls Season 1 - Super
2 <88 Squad Goals' ¢! Exclusive Short
asbeo

MLP: Equestria Gals Season 1 - Rarity's
Display of Affoction’ & Exclusive Short
Hasbeo
ML Equestna Giels Season 1
Fiuttershy's Little Brde O Exclusive
Hasbeo

MLP: Equestna Gils Season 1 - Twilght
Sparkie’s Little Shop of Horrers' %

B o

MLP: Equestria Cirds Seasen 1
Twilight Sparkie Siega The










DIY How to make Play Doh Rainbow Colours Paint and Palette Fun frant

16,968,817 views
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FATHER & SON PLAY PIE FACE SHOWDOWN!
4,853,747 views 1
TRANSFORMERS TURBO CHANGER Optimus Prime Bumblebee Dragonstorm
lm K q\ K » 1

TurboToyTime
Megatron Grimlock Ckn Toys Published on Apr 1, 2017

355943 views

Equestria Girls Movie Theater - Family Fun Playtime With My Little Pony Toys and Dolls
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i Baby Alive v
Alive Ade s 360, 90ING to The ba

ve Adopti
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S v AUIVE has a SLUMBER PARTY with MOMMY! The Lilty and Mot
y The TOYTASTIC Sisters



\Q toyark «
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toyark One more Jaina shot befoce we move
on here o) #ia seres
starmarsiogencs Fhastrot

astiedi Scrait #first

ook turtle Thanke far charinn ot
\/ __n

146 likes

e xin_around «

kixin_around Rexin'

#CaptainRex 250151 #Revery

© & ™ Lucasfilm Ltd.






@rmwo

Exclusive: @Hasbro reveals #MyLit
Equestria Girls Friendship Power fi¢

ansided.com/2018/02/01/ex¢

%

Hasbro @ \ N
Thieves, your time is up! Rat ‘em out with the Monopoly CheatBot

06 376 views
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Entertainment/Character

— COnsumer Products & *

LICENSED ACCESSORIES PUBLISHING
APPAREL

PAPER
PRODUCTS

FOOD & HOME DECOR/ CONSUMER HEALTH &
BEVERAGE HOUSEWARES ELECTRONICS BEAUTY

Source: 2016 LIMA Annual Global Licensing Industry Survey — Entertainment & Character
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#1 La rgest Supercategory in Toy & Game*

Recent growth driven by entertainment*

of toddlers own toys
inspired by story
based content*

Projected category growth =+ 14% by 2021*

Source: Little Characters Study 2016 (US, FR, RU, BR)
*NPD POS 2017 (G10 = US, UK, FR, GE, IT, SP, RUS, CAN, MEX, AUS);
Industry sources; Euromonitor 2017, Baby/Infant/Preschool Category









Leading The Way In

¥/ CORPORATE SOCIAL
RESPONSIBILITY
and Sustainability
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HAS B RQ

Keep Your Memories

RECYCLE YOUR TOYS & GAMES



