
































































































































































































































































































































































































































































































































































































































% of Net Revenues 2019 Pro Forma* | 2020 Projected* Comments Regarding 2020 Outlook
Cost of Sales 31.5% 30.5%-31.5% Benefit of manufacturing diversification and favorable mix

Programming

(o) o/ _ fo) ~
Amortization 8.4% 9.0%-10.0% Content spend forecasted ~$675M to $750M

- (o)
Royalties 10.7% 10.0%-11.0% Partngr Brand revgnugs planned to be 20-25% of total 2020 revenues plus eOne
royalties and participations
Product Development 4.4% ~4.4% Driven by Hasbro investment in innovation and gaming
Advertising 9.0% 9.0%-9.5% New digital introductions and platforms driving efficiencies

Reflects eOne acquisition; Subject to change due to completion of fair value
purchase price accounting

Intangible Amortization 1.8% ~$110M

SD&A 20.8% 1% Sustainable cost savmg; offset by higher digital gaming depreciation and
stock-based compensation

Interest Expense ~$220M ~$210M Reflects debt to acquire eOne, as well as payment of eOne’s outstanding debt

Underlying Tax Rate 21% Could fluctuate by + or — 2% as we finalize the purchase accounting

Non-controlling Interest 0.1% 0.1% Dividend paid to minority owners of eOne assets

*Data excludes Non-GAAP charges and benefits during the periods as detailed in Hasbro’s year-end earnings releases, as well as eOne non-GAAP items incurred in 2019. 2019 Combined
Preliminary data subject to change due to finalization of U.S. GAAP reconciliations. 2020 Projected excludes all one-time costs associated with eOne acquisition and integration and subject
to change based on finalization of purchase accounting. Adjusted EPS will exclude transaction amortization and one-time integration and acquisition related costs.
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