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CAMPAIGN





More than doubled 
since 2006



Tyla Bucher
VP, Franchise Leader
My Little Pony





Global Brand Engagement
Through Story

Brand Story

+250% 
Revenue Growth

Over 6 Years
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Broadcast

Global Brand Engagement
Through Story

Brand Story Digital
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Year-to-Date

Views

+250% 
Revenue Growth

Over 6 Years

Broadcast in Over
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Broadcast Theatrical

Global Brand Engagement
Through Story

Brand Story Digital

400M
Year-to-Date

Views

+250% 
Revenue Growth

Over 6 Years

Broadcast in Over

+190
Markets



Meghan McCarthy
VP, Head of Storytelling





RAINBOW 
DASH

LOYALTY
FLUTTERSHY

KINDNESS
RARITY

GENEROSITY
PINKIE PIE
LAUGHTER

APPLEJACK
HONESTY

TWILIGHT 
SPARKLE

MAGIC



EMILY BLUNT
TEMPEST

SIA
SONGBIRD 
SERENADE

TAYE DIGGS
CAPPER

ZOE SALDANA
CAPTAIN CAELANO

LIEV SCHREIBER
THE STORM 

KING

MICHAEL PEÑA
GRUBBER

UZO ADUBA
QUEEN NOVO

KRISTIN CHENOWETH
SKYSTAR

All Star







THEATRICAL
RELEASE
OCTOBER

BACK TO 
SCHOOL

SEPTEMBER

PRODUCT
LAUNCH
AUGUST

FRIENDSHIP 
DAY
JULY



The Magic Continues

New Stories
and Experiences

Innovation
in Play



























































Michael Ritchie
VP, Global Brand Strategy 
& Marketing, Nerf

Dean Carley
VP, Product Development, Nerf



Everything Starts with the 
Core Consumer 



Expanded
Consumer Target 

& Research



Expanded
Older Consumer



Global Consumer





This is How We Play Sizzle



18% 5-Year CAGR 

Biggest 
Year Ever

#2 Property
in the G9

Source: The NPD Group



Fantasy
Team Competition

Speed

Size and 
Power

Customization

Proven Track Record of Innovation



Consumer Stories & Experiences



Canada

United States

Mexico

UK

Australia

Brazil

Russia

ItalyFrance

Germany+35%

+27%

+32%

+3%

+25%

+92%

+10%+11%

+12%

+43%



Hopper Fed 
High Capacity 
Precision Battling

Iconic Crossbow  
and Arrows

The Most Accurate 
Nerf Dart!



“Nerf’s new foam toy cars and blasters are a clever, 
and safer, upgrade to a classic toy”. -Gizmodo

Nerf Blasting & 48 Cars to Collect
Consumer Awesomeness  

& Business Opportunity  



Nitro Sizzle



Future
Growth





Vickie Stratford
Director, Product Development,
Play-Doh

Greg Lombardo
VP, Global Brand Strategy & 
Marketing, Play-Doh and Playskool







CAGR



+20% +20% +16% +24% +16% +34%

2016 Toy Sales – NPD for G9; Sim Brasil for Brazil.

#3 #5

Global of Net Revenues
International







Parent Guide Included





PLAY-DOH TOUCH SIZZLE



SHAPE
a Character

SCAN
Into App

EXPLORE
Characters Coming

to Life!



525M+ Media Impressions

Exclusive
Apple Exclusive Packaging







KITCHEN CREATIONS SIZZLE





Toy Industry July-September

2016 Toy Sales – NPD for G9.







Simon Waters
General Manager, SVP, Entertainment 
& Consumer Products

Andrea Hopelain
VP, Global Brand Strategy 
& Marketing



All New 
Franchise 

Brand 
in the 

Making















hanazuki content sizzle
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Brian Chapman
SVP, Design & Development

Samantha Lomow
SVP, Hasbro Brands



Brands







Fans of all ages and demographics

















THEATRICAL

ANIMATION DIGITAL & LIVE ACTION

NOVEMBER 3MAY 5 JULY 7



Designed by Tony Stark
FOR PETER PARKER

Web Wings

Expressive Eyes Upgraded Web Shooter





Innovative
Feature Figures

New Tech-Inspired
Role Play



Mega City 
Playset

Over 46 
inches tall!



12”

15”

First Ever Expandable Package Dances to Your Music Legendary Collector Figures



Fan Focused 
Collectible Figures



Premium 
Role Play





Accurate and Unique Character Sculpts

Show a great girl 
shot not used before
(Will ask brand tea

True to Story 
Moments 

Fashion and 
Small Dolls 
Innovation

Insights:
Modern Princess Study



Broad Product Range



West Coast Office 
Investments

100+ Markets



THEATRICAL PREMIERE
MARCH 2017

DVD RELEASE
JULY 2017

PRODUCT LAUNCH
JANUARY 17





Dance code belle video



Castle of
Avalor

GlobalRollout

Season 2:
Summer 2017



Story Dolls 
Coming 

Fall 2017!

March 2017 
Premiere





22 Minute Animated
Short Film Event

New Dresses for Elsa & Anna

Four New Songs!

https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjc-sv3kN_MAhWJLmMKHbF5ChgQjRwIBw&url=https://en.wikipedia.org/wiki/American_Broadcasting_Company_logos&bvm=bv.122129774,d.cGc&psig=AFQjCNFCCIz2sytTYyI5fMYkGtN4GUginA&ust=1463506551869633




#ShareTheLaughter



TV animated 
Holiday Special 
this Fall on NBC



Breakthrough 
New Bursting Feature

New App

All New Animation 36M
Battles to 

Date



Beyblade video



Jonathan Berkowitz
SVP, Global Brand Strategy & 
Marketing Game Portfolio

Christian Cocks
SVP & GM, Wizards of the Coast





Face-to-face 
& Digital

Face-to-face 
& Digital

Gaming at Hasbro



75% 
Increase 
in 3 years

More People 
Are Gaming

2013

1.2B
Gamers

2016

2.1B
Gamers

Source: Newzoo



Gaming Achieved 
9% Growth Across 

the Category 

13 of Top 15 
Overall Face-to-face 
Games in the U.S.*

5/5 Top New 
Face-to-face Games 

in the U.S.*

Record Years 
for All Wizards 

of the Coast Brands 

Magic had its 
8th Straight Year 

of Growth 

3.8 Million 
Daily Active Users 

of digital games

We had a Strong

*Source: THE NPD Group



Social
Authorship

Inclusivity
eSports

Ease of Play

Drive Our Plans





35M
Views

110M
Views

66M 
Views

44M 
Views

2.2B Impressions 
4M Votes

Making Games Famous



4M+ Votes







* Excludes TCG Source: The NPD Group



Pie Face Sky High Sizzle





New Game 
in the U.S.*

#2

40M+ Views

• Excludes TCG Source: The NPD Group



Speak Out Sizzle







30M+ Views













WOTC Sizzle





20M Fans
1M Play Events, 

10M Tickets
350M Minutes Watched
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Digital Magic Footage



Ne
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Authentic Magic
Big, Fun Visuals 

Social & Sharable





of Gaming Experiences



Source: Newzoo

2016 2017 2018 2019

99.6B

106.5B

112.5B

118.6B

Perfectly Positioned for a

Projected Global Games Revenue



Insights

Storytelling

Innovation






