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Tyla Bucher

VP, Franchise Leader
My Little Pony






Global Brand Engagement
Through Story
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For Our Youngest Fans

Optimus Prime Race Track Trailer
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Michael Ritchie

VP, Global Brand Strategy
& Marketing, Nerf

Dean Carley
VP, Product Development, Nerf
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Toy Industry July-September

2016 Toy Sales — NPD for G9.
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VP, Global Brand Strategy
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22 Minute Animated
Short Film Event
I New Dresses for Elsa & Anna

Four New Songs!
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TV animated
Holiday Special
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Gaming Achieved 13 of Top 15 5/5 Top New
9% Growth Across Overall Face-to-face Face-to-face Games
the Category Games in the U.S.* In the U.S.*
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Record Years Magic had its 3.8 Million
for All Wizards 8th Straight Year Daily Active Users
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Perfectly Positioned for a

Growth Gaming Market
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